
5. Creating a campaign concept



THE FUN PART OF THE PROCESS BRINGS THE DATA AND IDEAS TOGETHER

KEEP AN OPEN MIND WITH THE IDEAS BUT HAVE THE PLAN AS A BASE

> what is a memorable and interesting way to to present the message

> keep it simple, deliver one message at once and use images to deliver and 
strengthen the message

REMEMBER THE GOAL AND THE AUDIENCE

> it is very busy in social media

> the attention (the result or benefit) needs to be connected and identified 
with the audience





Creating a concept



What is 
worth 
seeing?

Summer is 
coming

What would you 
miss without 
glasses

Focus on the 
models or brands

Cool people with 
glasses

I always forget my 
glasses

What images we 
can get

What is worth 
seeing

What about jokes 
about not seeing 
your date

I am going to Paris

Is this fun

Would it work for 
older and younger 
people

Ever been 
on a 
blurdate?

How to work on 
instagram

Blurred concert 
videos…

Let´s make flowers 
from frames

Lets give discount 
or do a comp

Do you recognise 
this places / 
people without 
glasses comp…

Youthful, fun, seasonal campaign to stand out from the competitors who have almost same product, in our brand story we have the 
focus on how important eyesight is instead of the most fashionable frames.







Consistency builds trust
Guide people correctly!



Content offer



Some samples to proof the point

What is needed, what needs to be 
produced…

White key copy…

● straight forward
● our promise
● my tone

Turn into a story…

“I used to be an entrepreneur and a startup 
founder, I work for marketing agencies, 
before I found what really is the best way to 
help new companies to enter the market 

Gather visual ideas…

Hashtags:
#entrepreneurship
#newbusiness
#marketentry
#websitedesign
#startups https://influencermarketinghub.com/facebook-ads-mockup/


