
THE CAMPAIGN



FREEZING DOJO



HOW TO ACHIEVE

MARKETED ADVERTISEMENTS

CONSISTENT ACTIVITY ON SOCIAL 
MEDIA

SHOWCASE STRENGHTS 

MODERN VISUALS



MARKETING

CUSTOMER SEGMENT – YOUNG 
ADULTS

TARGET GROUP – PEOPLE IN 
HELSINKI AND POSSIBLY ONLINE

HOW TO REACH?

PUBLISHING 
CONTENT
Making sure to showcase, market and advertise your 
classes, the strenghts and your unique disciplines

-CREATE CONTENT – DIFFERENT THEMES FOR EACH 
TARGET GROUPS, (young adults and children) 

-PLAN THE RELEASE
(when, where, hashtags, who is it for?) 

-PUBLISHING 
(following the content plan) 



INTERNATIONALISE CONTENT



SOCIAL MEDIA

CONTENT TO INSTAGRAM 

LINKTREE



OUR ADVERTISEMENT









STRENGHTS

PUBLIC TRANSPORTATION – Easy to 
access trains and busses

FLEXIBILITY, YOUR OWN SCHEDULE 
– come whenever

FREE TRIAL – No commitment, try 
for free

RELATIONSHIPS – Kind and warm 
atmosphere

Highlight strenghts in 
posts

Make everything known



VISUALS AND 
BRAND

THEME

LOGO EVERYWHERE



SIMPLIFY SOCIAL NETWORK CONNECTIVITY

HAVE A COMMON THREAD BETWEEN SOCIAL 
NETWORKS



LINKTREE



NEW CONTENT 
INSTAGRAM



NEW CONTENT 
YOUTUBE



CONTENT PLAN 

SUUNNITEL
MA

INSTAGRAM AINAKIN 3 JULKAISUA 
VIIKOSSA

2 KUVAA 1 
VIDEO













WHAT DOES THIS MEAN?
We have seen that a lot of people in Pirkanmaa are looking for the content we offer, so it would be good to 
launch our advertising in that location, as well as in Helsinki for people close to the business and in Satakunta
and Tavastia Proper as that is where we have more potential taekwondo related leads.



Is that a problem?
From our point of view, we believe it is not, as we see this as an opportunity to create
online courses.



OHJEITA 

Seuraa julkaisu ohjetta (dia 17)

Noudata järjestystä, keskellä video ja sivuilla kuva. Eli ensin julkaistaan kuva, sitten video ja sitten taas kuva.

YOUTUBE – Voi julkaista lyhyitä (alle 60s) videoita, niistä tulee “YouTube Shorts”

Video ideoita – Temppuja, ilmoituksia uutuuksista/muutoksista, ryhmähenkeä.

Jokaisessa julkaisussa täytyy mainostaa teidän tarjoami palveluja ja teidän vahvuuksia, haluat aina mainita
että teillä on ilmainen kokeilu, hyvä sijainti, aikataulu joustavuus ja hyvä ilmapiiri.

Esimerkki -


















